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Total global sponsorship spending 
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Brand building through sponsorship –  
                                         Beyond awareness 



Activation – Adding value to the fan experience  



Relevant & linked to the brand 

 



Hospitality/ sponsor zones –  
                            “access is the new luxury” 



Fan engagement –  
               mobilising the city 



Co-Branding & Social Media 

 



Outsmart ambush threats 



Measurement – ROI or ROO? 



Where do the opportunities lie? 



Discussion Points 

• Given resource constraints, how do event organisers need to be 
doing things differently? 

• Any suggestions for how to operate/ innovate when competition 
for resources is high? 

• How do you ensure sponsor and event objectives and values are 
more deeply aligned? 

 


