


Total global sponsorship spending




Brand building through sponsorship -

Beyond awareness

Creating brand attachment by
connecting around a common passion

A platform for brand engagement
through creating experiences
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Co- creation of brand identity

Brand image:

- Competitive re-positioning

- Transfer of positive image through
co-branding

Building brand salience through
global attention




Activation - Adding value to the fan experience
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Hospitality/ sponsor zones -
“access is the new luxury”




Fan engagement -




o-Branding & Social Media
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Qutsmart ambush threats




Measurement - ROl or ROQ?




Where do the opportunities lie?

ENTERTAINMENT
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CAUSES

R, :

— FESTIVALS, FAIRS &
ANNUAL EVENTS

_‘ ASSOCIATIONS

AND MEMBERSHIP
ORGANIZATIONS




Discussion Points




