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STATION COMMANDER 

THEO LAYNE 

MEDIA  

SPOKESPERSON  

 

CITY OF CAPE TOWN  

FIRE AND RESCUE SERVICE 

Cell: 079  059 1090 

theo.layne@capetown.gov.za 

 

 



 

 

 

26 YEARS SERVICE 

Based at the  

FIRE AND RESCUE SERVICE  

COMMAND AND CONTROL CENTRE 

GOODWOOD 

Media Spokesperson (4 Years) 

AVAILABLE 24/7/365 

578 Newspaper articles  

381 Radio interviews 

since JAN 2010 

2013 – 102 (Jan to Oct)(print)  



 

How many have 

thought about using 

the media to promote 

Fire Safety 

 



 

 

 

 

 

• Where do we come from? 

• Media is a pain 

 

• Where are we now? 

• Media is here to stay 

 

• Where are we heading? 

• Media can be used to Our 

advantage 

 



 

 

 

 

 

Media 

•   You do not control the media  

    You manage the media 

 

• GET TO KNOW THE REPORTERS FROM 

THE DIFFERENT MEDIA AGENCIES 

 

• Build a good relationship with all 

journalists. 

 

 



 

 

 

 

 

Media 

• Stories are not only local any longer. 

  

• Public name builds a media 

relationship with the Service it 

represents. 

 

• Talk to a person not an Organization 

 

• Invite the media to Fire Station events. 

 

• Always be honest with the media 

 

 

 

 



 

 

 

 

 

Media 

• Always be punctual for interviews. 

 

• Give constant feedback 

 

• Repeating the same message is good. 

 

• Utilize the media to your organizations 

advantage. 

 

• Nothing is “off the record” 

 

 

 

 

 



 

 

 

 

 

Media 

 

• Credibility 

 

• Integrity  

 

• Authority 

 

 

 

 

 



 

 

 

 

 

Media 

 

Photography 

 

Give the media photos and video 

that you think is appropriate and is 

sanctioned by your CFO and policy 

 

• PPE 

• Scene Safety 

• Rights violations  

 

 

 

 

 



 

 

 

 

 

FIRE 

PREVENTION 

• Use reports on incidents to add 

a fire safety message. 

• Journalist requesting additional 

comment – (Opportunity) 

• Include Fire Safety comment in 

main interview. 

 

 

 

 

 

 

 



 

 

 

 

 

FIRE SAFETY 

INTERVENTIONS 

 

• Target problem areas 

• Interventions in the communities are still essential 

• Community based Fire Stations are more interactive  

• Meeting the Firefighters that Serve the community 

builds better relationships 

 

MEDIA INFORMATION 

SHARING 

 

• Reach a substantially larger audience 

• Focus based – what is happening currently 

• Message is reactive but more powerful 

 

 



 

 

 

 

 

TYPES OF MEDIA 

 

Written Media 

 

Newspapers and Magazines 

 

How many readers? 

 

Print Media Circulation: 4,437,736 

 

Data sourced from the South African Advertising Research Foundation's All Media Products Survey (Amps) Average 

Issue Readership of Newspapers and Magazines 



 

 

 

 

 

Broadcast Media (Radio) 

 

How Many listeners?  

 

Commercial Local & National 18,763.000  

Local Community Radio Stations 1,122.000 

 

 

Broadcast Media (Television) 

How Many Viewers? 

 

National viewers 30,233,000 (15+ Age group)   

 

Data sourced from the Stats South Africa and SABC Website 

(7 day period) 



 

 

 

 

 

 

 

Internet Media 

How Many people in South Africa have access 

to the internet? 

Increasing but statistics are not easily obtained. 

 

 

Social Media 

How Many Cell phone users use social media? 

Increasing but statistics are not easily obtained. 

 

 



 

 

 

 

 

A picture is 

worth a 

thousand 

words 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 

 

MEDIA IMPACT 

 

Cost of advertising. 

 

How do we measure the potential impact Media 

Releases/Alerts have? 

A.V.E.   

What is AVE? 

(Advertising Value Equivalent) 

• It is the financial equivalent that an 

organization would have to pay for similar 

advertising 

• Based on Page Number, Insert size, Picture, 

Headline and Story content. 



 

 

 

 

 

MEDIA IMPACT 

 

How much has my contribution been to AVE for 

the City Of Cape Town, Fire & Rescue service? 

 

2010 = R1,403,101 

2011 = R2,273,131 

2012 = R1,278,024 

 

3 years = R4,954,256 

 

Average = R1,651,418 

 

 

News Monitoring  

NEWSCLIP  

Gate 5 



 

 

 

 

 

How many NOW 

think that the 

Media should be 

used to promote 

fire safety 



 

 

 

 

 

 

QUESTIONS 



 

 

 

 

 

THANK 

YOU 


