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“goods made by unknown hands” 



Butcher, the Baker and the Candlestick Maker 









Action Plan 

• Alerted consumers not to purchase 

• Removed all product from shelves 

– 31 million bottles, $100 million 

• Stopped all advertising 

• Put up a reward 

• Exchanged capsules for tablets 

 





BP 

• Market Value dropped by 40% since April 2010 



9.2 million = 46 million 





Marketing the Province 

Taking learnings into action 
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Marketing the Province 

1. Authenticity            Live-ability  

2. Social Media           Narrative 



Facebook: 
• 45 – 54yrs old has grown by 45% since 

year end 2012 
• In USA 73% users earn $75 000 and 

above annual income  
 

Instagram: 
• 68% users are female 

 
Twitter: 

• 27% of users are aged 18 – 29yrs old 
• 16% are in their 30’s and 40’s 

 
LinkedIn: 

• Skews towards male users 
 

Google+ 
• 70% male users 

 
Pinterest: 

• Dominated by tablet users 
• Skews towards female users 

 
 
 

The BI Intelligence Report. October 2013 
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3. Co-Creation             Event Funding 

 

 

                             



Event funding 

• Objective is to drive people to the destination 
using event as a vehicle 

• Are we asking people what events they want to 
go to? 

• Project Kickstarter 
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4. Personal connection           Memorable experiences 
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                            Visit-ability 



Collaboration: International > National > Provincial > Regional > Local > Private  



Thank you | Dankie | Enkosi  


